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OUR AGENCY PURPOSE

To be trusted partners 
in harnessing the power of reputation 
for client transformation and growth.



Established in 2004, The Reputations Agency 
has been the exclusive Irish  partner to 
The RepTrak Company since 2009 and part 
of the WPP (VML) network of agencies in 
Ireland since 2014.



A Snapshot of our Clients



The Reputations Agency
Service Offerings 

STRATEGIC 
PUBLIC RELATIONS 

REPUTATION AUDITING 
ON THE REPTRAK 
PLATFORM 

MULTI STAKEHOLDER 
AUDITS REPUTATION 

WORKSHOPS 

The world’s leading 
cloud-based corporate 
reputation intelligence 
platform, powered by 
RepTrak,  provides 
trusted data & insights 
about your company’s 
reputation along with 
senior strategic advice.

One to one interviews 
with key stakeholders 
within your unique 
ecosystem to 
understand perceptions 
of your organisation’s 
strategic plan, the quality 
of your engagement &  
relationships and the 
level of support they will 
provide to help you to 
achieve your objectives. 

Prioritise your strategic 
imperatives, set 
tangible goals and 
develop concrete 
activations to achieve 
these goals so your 
Reputation can 
continue to grow.

Our expert team 
applies strategic 
insight and creativity 
to develop 
communications plans 
that are results-driven, 
targeted and  
impactful, and will 
protect and build 
your organisation's 
reputation.



BUSINESS 
RESULTS

TOUCH 
POINTS REPUTATION 

SUPPORTIVE 
BEHAVIOUR 

Reduce risk of increased regulations

Support new product introductions

Recruit and retain top talent

Support post-crisis recovery

Ability to charge price premiums

Support entry into new markets

Reduce cost of capital

Buy

Benefit of the doubt

Recommend the company

Work for

Recommend products / services

Invest

Welcome into the community

What the company communicates

Direct experience

What others say

The Reputations Agency
The Importance of Reputation and how it’s formed
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In 2025, the public in Ireland is 15 times more Willing to Buy from an organisation with a reputation in the 
Excellent tier, than from an organisation whose reputation falls into the Poor tier.

5%
15%

30%
45%

78%

X9
X6

X3

X15

Corporate reputation links directly to stakeholder support

POOR 0-39 WEAK 40-59 AVERAGE 60-69 STRONG 70-79 EXCELLENT 80+

IRELAND REPUTATION INDEX 2025 SCORE

Corporate reputation links 
directly to stakeholder support



Methodology



Jan – Mar 
2025

10 WEEKS

Organisations

100

Informed General 
Public

5,000+

Individual 
Ratings

15,000+

The largest data bank on corporate reputation in Ireland
2010 - 2025



Fair in the way it 
does business

Behaves ethically

Open and transparent

Well-organised

Strong leadership

Excellent 
managers

Clear vision 
for 

its future

Profitable

Strong growth 
prospects

Better results 
than expected

Innovative

First to market

Adapts quickly

Offers equal 
opportunities

Rewards 
employees fairly

Employee 
well-being

THE  REPTRAK ®  
MODEL  EXPLA INS 
REPUTAT ION 

1 .   REPTRAK ®  SCORE 
The emotional bond between your 
organisation and the public, based on 
esteem, admiration, trust, and good feeling.

2.   DRIVERS
These seven rational drivers have 
proven to be the pillars of 
organisational reputation. 

3.   FACTORS
The 23 concrete and 
operational factors that 
underpin the seven drivers. 3

2

1

High quality

Value for money

Stands behind products

Meets customer needs 

CONDUCT

The Reptrak® Model 
Complete Business Intelligence System

Environmentally 
responsible

Positive influence 
on society

Supports good 
causes



Reputation in a 
Time of Disruption



1. 
Reputational Impact of the 
External Environment 



R E P U T A T I O N A L  I M P A C T  O F  T H E  E X T E R N A L  E N V I R O N M E N T



Recession / Bailout 
(2010-2013)

Recovery
(2014-2019)

Covid
(2020-2021)

Post-Covid
(2022-2024)

Uncertain Times
(2024-2025)

Ireland Reputation Index 2010 to 2025 Trendline
100 organisations tracked over 16 years. Reputation improves in 2025 by +1.3 points.

R E P U T A T I O N A L  I M P A C T  O F  T H E  E X T E R N A L  E N V I R O N M E N T
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2. 
Hold Firm 
as the rest of the World Spins





IMPROVES 
LIVES

PURPOSE 
SCORE

Elements of purpose

1 2

4 3

The Power of Purpose Persists
The higher reason for the company's existence, defining what it stands for 
and its long-term value-creating promise

HAS A HIGHER 
PURPOSE

COMMITED TO A 
BETTER WORLD

BENEFITS SOCIETY 
AS A WHOLE



Ten Most Purposeful Organisations in Ireland 
(Alphabetical Order) 



3. 
Reputation is Resilient and 
Protects Against Headwinds



Storm Éowyn
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80.8
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54.2

58.8

69.5
71.3

53.1

49.4

61.5

65.2
67.2

72.4

2024 2025

An Post

Coillte 
ESB

Vodafone 

Eir

Uisce Éireann 

Gas Networks 
Ireland 

R E P U T A T I O N  I S  R E S I L I E N T  A N D  P R O T E C T S  A G A I N S T  H E A D W I N D S

Impact of Storm Éowyn on Reputation





4. 
Building Reputation 
Takes Time



5. 
Strategy  Rooted in 
Knowledge



L E V E R A G I N G  I N S I G H T  &  B E I N G  S T R A T E G I C  M A K E S  A  B I G  D I F F E R E N C E  



The critical role of forests

L E V E A R G I N G  I N S I G H T  &  B E I N G  S T R A T E G I C  M A K E S  A  B I G  D I F F E R E N C E  



6. 
Take Care of your Customers 
and the rest will follow…..



T A K E  C A R E  O F  Y O U R  C U S T O M E R S  A N D  T H E  R E S T  W I L L  F O L L O W



7. 
Reputational Leaders 
lean into their Irishness



R E P U T A T I O N A L  L E A D E R S  L E A N  I N T O  T H E I R  I R I S H N E S S

Ireland Reputation Index 2025  

1-10 2010 2023 2024 2025

1 GOOGLE 82.2 CREDIT UNIONS 82.8 CREDIT UNIONS 84.2 CREDIT UNIONS 82.4

2 KELLOGG’S 82.0 AN POST 80.8 LIDL 79.2 AN POST 80.8

3 BMW 81.1 BORD BIA 80.6 BOOTS 79.0 BOOTS 79.5

4 MARKS & SPENCER 81.0 TOYOTA 78.9 AN POST 78.7 AER LINGUS 78.7

5 NOKIA 80.3 BLACKROCK CLINIC 77.7 TOYOTA 77.7 LIDL 78.6

6 APPLE 79.2 ALDI 77.6 SAMSUNG 77.3 BORD BIA 78.6

7 THE IRISH TIMES 78.7 ST VINCENTS 77.6 MATER PRIVATE NETWORK 77.3 DUNNES STORES 78.6

8 NATIONAL LOTTERY 78.1 BOOTS RETAIL 76.1 FÁILTE IRELAND 77.1 TOYOTA 78.2

9 INTEL 76.6 LIDL 75.9 REVOLUT 76.9 BON SECOURS HEALTH 
SYSTEM 78.2

10 TOYOTA 76.0 SAMSUNG 75.9 BLACKROCK HEALTHCARE 
GROUP 76.9 ST. VINCENT’S PRIVATE 

HOSPITAL 76.3



8. 
Exemplars have a 
very special DNA



Key Takeaways

1. 
Reputational impact 

of the external 
environment

2.
Hold firm while the 

rest of the world 
spins

3.
Reputation is 

resilient & protects 
against headwinds

4.
Building reputation 

takes time

5.
Strategy rooted in 

knowledge

6.
Do the right thing 
by your customer

7.
Reputation leaders 

lean into their 
Irishness

8.
Learn from the 

Exemplars as they 
have a 

very special DNA



LYNNE 
EMBLETON
CEO

Keynote 
Speaker
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Ireland Reputation Index 2025
Top 100 Ranking



Ireland Reputation Index 2025
Ranked 100 - 91     
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Ireland Reputation Index 2025 
Ranked 90 - 81



Ireland Reputation Index 2025
Ranked 80 - 71     
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Ireland Reputation Index 2025
Ranked 70 - 61     



Ireland Reputation Index 2025
Ranked 60 - 51     
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Ireland Reputation Index 2025
Ranked 50 - 41     
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Ireland Reputation Index 2025
Ranked 40 - 31     
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Ireland Reputation Index 2025
Ranked 30 - 21     
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Ireland Reputation Index 2025
Ranked 20 - 11     
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TOP 10



Ireland Reputation Index 2025  
Ranked 10 - 6    

6
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Top Five



5TH PLACE



4TH PLACE



3RD PLACE



2ND PLACE



WINNER



Thank you.
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