


We are a strategic reputation,  communications and public relations 
agency, established in 2004.  

We partner with our clients to audit, build and activate 
brand, purpose and reputation strategies.

We have been the exclusive Irish Associate to The RepTrak Company 
since 2009 ïthe respected global thought leader in reputation with 25 
offices worldwide.

We are part of WPPôs Global Wunderman Thompson Network.

About The Reputations Agency



Our theme today is Building a Great Workplace Reputation. 

We were struck by a key finding in our study this year that, of the 23 factors that drive an organisationôs 
reputation, the largest decline in this yearôs study was in the publicôs perceptions that organisations 
Demonstrate concern for the health and well-being of their employees, an 8% decline. 

This reflects concerns, and a subsequent reputational backlash, over recent staff layoffs and downsizing, 
staff relocations, and requests that staff return to the office following the pandemic. 

The Global RepTrak study found that the public, when asked what would be their top concern if there was 
a recession,  named Avoiding staff layoffs as their highest priority, far ahead of Maintaining prices.  

We were also struck that the single biggest business threat identified in Dublin Chamberôs Q1 2023 
Business Outlook study, which represents over 1,000 businesses, was Attracting and retaining the best 
people. 

Hence, our special focus today on Workplace.













The Power of Purpose 

We all need a sense of Purpose in our lives. 

Companies need strategies that will bring sustainable, long-term growth, but public expectations of 

companies has never been greater, and society is demanding that companies, both public and private, 

serve a social purpose. It isn't just society however; but investors are also insisting on this. Companies 

must benefit all their stakeholders, including investors & shareholders, but also their employees, 

customers, and the communities in which they operate.

More and more we are asked to justify our existence by how we contribute to society, community, 

environment, and the economy.  









Fair in the way it 
does business

Behaves ethically

Open and transparent

Environmentally 
responsible

Positive influence 
on society

Supports good 
causes

Well-organised

Appealing leader

Excellent 
managers

Clear vision for 
its future

Profitable

Strong growth 
prospects

Better results 
than expected

Innovative

First to market

Adapts quickly

Offers equal 
opportunities

Rewards 
employees fairly

Employee 
well-being

High quality

Value for money

Stands behind products

Meets customer needs 
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