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We are a strategic reputation, communications 
and public relations agency, established in 2004.  

We partner with our clients to audit, build and 
activate brand, purpose and reputation strategies.

We have been the exclusive Irish Associate to The 
RepTrak Company since 2009 – the respected 
global thought leader in reputation with 25 offices 
worldwide.

We are part of WPP’s Global Wunderman 
Thompson Network.



The Reputations Agency Purpose
Why we Exist

To be trusted partners 
in harnessing the power of reputation 
for client transformation and growth.



The Importance of Reputation

Reduce risk of increased regulations

Support new product introductions

Recruit and retain top talent

Support post-crisis recovery

Ability to charge price premiums

Support entry into new markets

Reduce cost of capital

BUSINESS 
RESULTS

Buy

Benefit of the doubt

Recommend the company

Work for

Recommend products / services

Invest

Welcome into the community

SUPPORTIVE 
BEHAVIOUR

REPUTATION

What the company communicates

Direct experience

What others say

TOUCH POINTS



Sustainability Drives 

53% 
53% 

Sustainability

[Conduct, Environmental, 
Social, Workplace]

47% 
Enterprise 

[Products & services, 
Innovation, Leadership 

and Performance]

of Reputation 



THE  REPTRAK ®  
MODEL  EXPLA INS  
REPUTAT ION 

1 .   R E P T R A K ®  S C O R E  
The emotional bond between your organisation 
and the public, based on esteem, admiration, 
trust, and good feeling.

2 .  D R I V E R S
These seven rational Drivers have proven to 
be the pillars of organisational reputation. 

3 .   F A C T O R S

The 23 concrete and operational Factors that 
underpin the seven Drivers.

THE REPTRAK® MODEL 
COMPLETE BUSINESS INTELLIGENCE SYSTEM

Fair in the way it 
does business

Behaves ethically

Open and 
transparent

Environmentally 
responsible

Positive influence 
on society

Supports good 
causes

Well-organised

Strong 
leadership

Excellent 
managers

Clear vision for 
its future

Profitable

Strong growth 
prospects

Better results 
than expected

Innovative

First to market

Adapts quickly

Offers equal 
opportunities

Rewards 
employees 

fairly

Employee 
well-being

3

2

1

High quality

Value for money

Stands behind products

Meets customer needs 

CONDUCT



Platform Data
On-demand cloud-based reputation data

• Direct online access to the latest data

• Global gold standard reputation measurement

• Metrics include reputation, brand insights, and more

• Benchmarked against your competitors, partners, or 
exemplars

• Continuous year-round tracking

• Updated monthly

• Strategic partner committed to your success

• Expert perspective on your reputation and your local 
market

• Unbiased and actionable recommendations to protect 
and build reputation

• Ongoing client support and training

• Integration of custom data and insights from the 
annual Ireland RepTrak Study.

The Reputations Agency Senior Advisory
Strategic guidance from experts at The Reputations Agency

The RepTrak® Platform Deliverables



Surveying the 
Sustainability of 
organisations in 
Ireland



Sustainability 
Today

Sustainability remains key for building a strong Reputation. 

The public DOES care about Sustainability, but they see it as bigger than conventional measures of E, S, 
and G.  Our data indicates that Sustainability today is seen by the public as a broad commitment to 
being a good corporate citizen across multiple aspects of the business

Organisations who advance Sustainability also get rewarded by more positive public perceptions of 
their commercial or enterprise activities. This halo effect is significant.



The Halo Effect – Green Actions, Golden Reputations

In their 2024 Global RepTrak Study, our partners at The RepTrak Company asked this question of respondents in 
multiple countries: “If a company takes action on sustainability, does it worsen, improve, or make no difference to 

how you view the company’s key business areas?” 

The findings revealed that perceptions of sustainability impact assessments of other dimensions of the business.



Sustainability Index 2024

Methodology



Approach
In field:  January 2nd - March 11th 2024

Survey of 5,500 informed members of the public 
who provided their perceptions of the sustainability 
of 100 prominent organisations in Ireland.

Assessing organisational performance against 
four sustainability categories: 

CONDUCTSOCIAL 
PERFORMANCE WORKPLACEENVIRONMENTAL

IMPACT 



Works to protect and restore 
biodiversity and ecosystems.

Acts responsibly to protect the 
environment.

Demonstrates concern for 
the health and well-being 
of its employees. 

Rewards employees fairly. 

Offers equal opportunities 
in the workplace. 

Has a positive 
influence on society. 

Supports good causes. 

Improves the lives of people 
and their communities.

Makes a positive economic 
contribution to society and 
supports local communities. 

Is fair in the way it 
does business. 

Behaves ethically. 

Manages its supply 
chain in a responsible 
and transparent 
manner.

Open and transparent. Works to reduce waste and 
reuse and recycle materials 
and water throughout its 
business operations.

Works to prevent and control 
any pollution to land, air, or 
water that may occur as a 
result of their business actions.

Maximises its energy efficiency 
and use of renewable energy.

Ireland RepTrak® Sustainability Index 2024
Areas of Investigation

CONDUCTSOCIAL 
PERFORMANCE WORKPLACEENVIRONMENTAL

IMPACT 



Snapshot of 
Sustainability in 2024



1

14

69

16

0

2023
Just 16 companies have a strong sustainability score

2024
23 companies have a strong sustainability score

1

15

61

23

0



Source: Annual Ireland RepTrak® 2024
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Retail - Food (7)

Semi-State Commercial (7)
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Sporting Bodies (4)

Retail General (8)

Communications - Media (9)

Ireland Sustainability Index 2024 
Sector Ranking

Six sectors improve this year while 
two decline.
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Sectors in the top ten 

Ireland RepTrak® Sustainability Index 2024

Public Service Bodies

Food & Beverage

Retail - Food

Semi-State Commercial

Automotive

Financial - Bank

Healthcare

Retail - Food

Public Service Bodies
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Semi-State Commercial

Financial - Bank
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CONDUCTSOCIAL 
PERFORMANCE

WORKPLACEENVIRONMENTAL
IMPACT

Pillar Impact on Sustainability Score

Ireland RepTrak® Sustainability Index 2024

31%30% 22%17% 



61.1

66.6

64.7

67.1

Pillar Score

Pillar Impact on Sustainability Score

Ireland RepTrak® Sustainability Index 2024
CONDUCTSOCIAL 

PERFORMANCE
WORKPLACEENVIRONMENTAL

IMPACT

31%30% 22%
17% 



Insight 1: 
Making a 
Difference Matters



Meeting ESG KPIs
EU Corporate Social Responsibility Directive (CSRD) UN Sustainable Development Goals

Today, most large organisations now have a host of ESG mandates to fulfill. In particular, the EU Corporate Social Responsibility 
Directive (CSRD) has extended and formalized ESG reporting for all large companies and many SMEs. 

The process of understanding these KPIs, implementing initiatives in response, measuring their impact, and reporting on that 
impact, can absorb a lot of organisational effort and resources. 

Does this mean that those organisations who excel on their sustainability KPIs are going to be rewarded with positive public 
perceptions? The answer is, unfortunately, probably not.



5.0%

4.8%

4.7%

4.5%

4.3%

3.3%

3.2%

3.1%

2.9%

2.9%

2.9%

2.8%

2.2%

2.2%

2.2%

2.0%

Improves the lives of people and their communities (SP)

Positive influence on society (SP)

Behaves ethically (Con)

Fair in the way it does business (Con)

Open and transparent (Con)

Employee well-being (W)

Supports good causes (SP)

Environmentally responsible ( E )

Manages its supply chain (Con)

Offers equal opportunities (W)

Makes a positive economic contribution (SP)

Rewards employees fairly (W)

Prevents pollution to land, air, or water ( E )

Protects biodiversity and ecosystems ( E )

Reduces waste and recycles ( E )

Maximises its energy efficiency ( E )

Reputation Factors by Importance - 2024

Our Driver analysis 
allows us to see how 

important each 
individual 

Sustainability Factor is 
to overall Reputation. 

Just like the Pillars, 
some are more 

important to driving 
the public’s 

perceptions of 
Sustainability than 

others. 



Organisations must both 
deliver on ESG KPIs and 
make the link between 
these and meaningful 
outcomes for people.



Insight 2:
 
The Winning 
Sustainability-
Enterprise Formula



Sustainability Drives 

53% 
53% 

Sustainability

[Conduct, Environmental, 
Social, Workplace]

47% 
Enterprise 

[Products & services, 
Innovation, Leadership 

and Performance]

of Reputation 

While we know that sustainability drives 53% of overall Reputation, what we see is that the organisations that are 
Sustainability exemplars also perform well on key Enterprise metrics – and that a special combination of 

excellence across both Sustainability and Enterprise measures drives the strongest Reputations.



5.0%

4.8%

4.8%

4.8%

4.7%

4.5%

4.3%

4.2%

4.1%

3.8%

3.6%

3.6%

Improves the lives of people and their communities (SP)

Positive influence on society (SP)

Meets customer needs (P&S)

High quality (P&S)

Behaves ethically (Con)

Fair in the way it does business (Con)

Open and transparent (Con)

Value for money (P&S)

Well organised (L)

Stands behind products (P&S)

Excellent managers (L)

Strong leadership (L)

Reputation and Sustainability 
Factors by Importance - 2024

Conduct 

Social Performance 

Products & services

Leadership

We conducted an analysis across 
30 Enterprise and Sustainability 

Factors to identify the most 
important drivers of Reputation 

overall. Here are the top 12. 

As you can see, there is a very 
good mix of Sustainability and 
Enterprise Factors in the top 12.



Reputation Exemplars 
Demonstrate a unique combination of 
capabilities across these four Pillars

Reputation 
Exemplars 

Products 
& Services

Leadership

ConductSocial Impact



How Well are 
Organisations 

Performing?

Reputational Vulnerabilities Reputational Strengths

High importance, low performance High importance, high performanceIM
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Mapping the 
performance vs. the 

importance of each of 
the 12 Factors shows 

where the 100 
organisations perform 

best and less well.



Behaves ethically (Con)

Fair in the way it does business (Con)

Open and transparent (Con)

Improves the lives of people and their communities 
(SP)

Positive influence on society (SP)
Meets customer needs 

(P&S)
High quality (P&S)

Value for money (P&S)

Well organised (L)

Stands behind products 
(P&S)

Excellent managers (L)
Strong leadership (L)
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Conduct 

Social Performance 

Products & services

Leadership

FACTOR SCORE

Strategic 
Imperatives

Products & Services 
Factors are positively 

perceived.
  There is opportunity for 

improvement across 
Conduct and 

Leadership Factors, in 
particular



Sustainability Index 2024
Top 100 Ranking



Ireland RepTrak® Sustainability Index 2024
Overall Sustainability Score

Ranked 100 – 76

100 99 98 97 96

95 94 93 92

51.4 56.2 56.7 58.2

38.1 43.0 49.4 49.6 49.8

90 89 88 87 86

85 84 83 82 81

59.9 60.5 60.6 60.6 60.9

58.6 58.9 59.0 59.7 59.9

80 79 78 77 76

61.1 61.2 61.3 61.6 62.2

91

58.2



75 74 73 72 71

70 69 68 67 66

63.5 63.8 63.8 64.1 64.1

62.2 62.6 63.4 63.5 63.5

65 64 63 62 61

59 58 57 56

64.9 65.0 65.2 65.2 65.3

64.2 64.2 64.3 64.7 64.8

55 54 53 52 51

65.4 65.5 65.6 65.7 65.9

60

Ireland RepTrak® Sustainability Index 2024
Overall Sustainability Score

Ranked 75 - 51



50 49 48 47 46

45 44 43 42 41

66.4 66.4 66.9 66.9 66.9

65.9 66.0 66.2 66.2 66.3

40 39 38 37 36

35 34 32

68.0 68.3 68.4 68.4

67.0 67.2 67.6 67.6

30 29 28 27 26

68.8 69.1 69.2 69.3

68.4

69.0

3133

Ireland RepTrak® Sustainability Index 2024
Overall Sustainability Score

Ranked 50 - 26
67.2



Ireland RepTrak® Sustainability Index 2024
Overall Sustainability Score

Ranked 25 - 11

25 24 23 22

69.8 69.8 70.3 70.5 70.8

20 19 18 17 16

15 14 13 12 11

71.0 71.1 71.1 71.2 71.3

71.5 71.9 72.1 72.1 72.2

21



Ireland RepTrak® Sustainability Index 2024 Overall Sustainability Score
Ranked 10 - 6    
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Ireland RepTrak® Sustainability Index 2024
Overall Sustainability Score
Top 3 winners



TH I R D P L A CE

73.9



SECO N D P L A CE

75.4



O
VER A L L W I N NER

77.2



CONTACT US

THE REPUTATIONS AGENCY, HAMILTON HOUSE, 28 FITZWILLIAM PLACE, DUBLIN 2, D02 P283, IRELAND

WWW.THEREPUTATIONSAGENCY.IE

D R  J E N N I F E R  S C O T T ,  

M A N A G I N G  D I R E C T O R

jennifer1@thereputationsagency.ie
+353 87 248 1476

N I A M H  B O Y L E ,  

C H I E F  E X E C U T I V E  O F F I C E R

niamh@thereputationsagency.ie

+353 86 176 4520

R O R Y  O ’ C O N N E L L

S E N I O R  A N A L Y S T

rory@thereputationsagency.ie

+353 86 356 5557

M A R N A  H A R M E Y ,  

C L I E N T  D I R E C T O R

marna@thereputationsagency.ie

+353 85 127 9854
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