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IRELAND REPTRAK®
2020 RESULTS




THE LARGEST NORMATIVE DATABASE ON
CORPORATE REPUTATION IN IRELAND.
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REPTRAK® IS THE
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INTELLIGENCE
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Well organised Innovation
Appealing leader First to Market

Profitable
Strong growth prospects
Better results than expected

Excellent managers | [ | | ‘ ‘ ‘ ‘ | | ' Adapts quickly

Clear vision for its future RepTra k

Environmentally responsiblw Offers equal opportunities

Positive influence on society Rewards employefe fairly
Supports good causes Employee well-being

Fair in business
Behaves ethically
Open and transparent




THE REPTRAK®
MODEL EXPLAINS
REPUTATION

REPTRAK® PULSE

DIMENSIONS

ATTRIBUTES
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WHY SHOULD WE CARE ABOUT REPUTATION®

A strong reputation increases supportive behaviours and delivers positive business results

DIRECT WHAT A COMPANY WHAT
EXPERIENCE COMMUNICATES OTHERS SAY

BUSINESS

BEHAVIOUR RESULTS




IRELAND
REPTRAK®
2020
TRENDLINE

Tracking the average Ireland
RepTrak® Pulse score across all
companies over eleven years

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

POOR 0-39 WEAK 40-59 AVERAGE 60-69 STRONG 70-79 EXCELLENT 80+




REPTRAK®
INDUSTRY
RANKING
2020

IRELAND

Retail - Food (7)

Automotive (6)
Food & Beverage (8)
Healthcare (4)

Semi-State Commercial (7)

Energy - Retail (4)
Public Service Bodies (8)
Retail - General (5)

Communications - Technology (7)

Retail - Forecourt (4)

Financial - Insurance (9)

Communications - Media (8)

Infrastructure (5)

Airlines & Aerospace (2)

Professional Services (5)

Financial-Bank (7)

Sporting Bodies (4)

POOR 0-39 WEAK 40-59 AVERAGE 60-69 STRONG 70-79 EXCELLENT 80+




DRIVERS OF REPUTATION
IN IRELAND; 2020

9.5% 18.7%

COVERNANCE




IRISH INDIGENOUS ORGANISATIONS
VS. MULTINATIONAL ORGANISATIONS

IRISH INDIGENOUS COMPANIES MULTINATIONAL COMPANIES
IRELAND REPTRAK® 2020 IRELAND REPTRAK® 2020

REPTRAK® PULSE -2.0

POOR 0-39 WEAK 40-59 AVERAGE 60-69 STRONG 70-79

n = 8,899 Number of companies: 57 n= 6,421 Number of companies: 43
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Corporate Reputation Links Directly to Stakeholder Support

Companies with Excellent or Strong Reputation get
significantly more support from stakeholders

Purchase intent / Willingness to buy [ % ]

Willingness to buy
increases when a
company improves
its reputation

EXCELLENT / TOP TIER | 80+

WEAK / VULNERABLE | 40-59
Reputation Score
POOR / LOWESTTIER | <40 P
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REPTRAK® PULSE 2020

RANKED 100 - 81

98 93 91
FACEBOOK RYANAIR _ w1 permanents
. 49.3 54.2 ! ! ] . .

82 81
. -
BU’S Eireann N Deloitte. @ Independent

POOR 0-39 STRONG 70-79 EXCELLENT 80+




REPTRAK® PULSE 2020

RANKED 80 - 61
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&

:IIPEPSICO ERi i o vodafone AY/ 11 National

- Lottery

64

—

RT€ BROWN THOMAS

EXCELLENT 80+




REPTRAK® PULSE 2020

RANKED 60 - 41
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REPTRAK® PULSE 2020

RANKED 40 - 21

40 39 38 35 23 31

: SuperValu Bord Gi
glanbia | E2HVUNOR | ERERID [ ek e, | () Esrcse

26 24

® o
LloydsPharmacy ¢ IDA Ireland Irish Distillers

Pernod Ricard

POOR 0-39 WEAK 40-59 _ STRONG 70-79 EXCELLENT 80+




REPTRAK® PULSE 2020

RANKED 20 - 11

20 19 18
DUNNES | Linked[ | o st

POOR 0-39

14 13

Y Dublin AerLingus %

-
Failte Ireland

EXCELLENT 80+




REPTRAK® PULSE 2020

RANKED 10 - 6

10 9 8

B Microsoft SAMSUNG

AN 79.3 79.3

STRONG 70-79

6
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Tourism
Ireland

EXCELLENT 80+
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BORDBIA
IRISH FOOD BOARD

Bringing Ireland's food, | %
drink and horticulture
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Ireland Purpose
Power Index -

Covid-19 study

Anne Browning

Head, TRA Brands
The Reputations Agency
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PURPOSE AT THE APEX
OF A POWERFUL
BEHAVIORAL TRIFECTA

BEHAVIORAL
IMPACT

/ N




HOW WE MEASURE HIGHER PURPOSE:

IMPROVES
LIVES

HIGHER PURPOSE

COMPANY

ELEMENTS OF PURPOSE

BEYOND BETTER
PROFIT WORLD

BENEFITING
SOCIETY




Perceptions around
the work carried
out by Healthcare
professionals has
improved the most
since the Covid19
pandemic
commenced.

Healthcare professionals
The HSE

Pharmacies

The Irish Government

An Post

An Garda Siochéna
Soclety or the public in general
Public transport providers
Media / News outlets
SMEs

County / City Councils
The Irish Army

I/.‘.

The Central Bank of Ireland
AT e

Large corﬁﬁldﬁi‘és‘ /organisations

.
LY

278 87%
% I 81%
4% SN 77%
12% [ 74%
4% 207N 72%
7% N 71%
21% 16% 61%
13% S 54%
15% IS 50%
17% 2% 47%
1% NS 46%
4% IO 46%
10% [I7— 34%
22% 3% 34%
0% 50%

% Negative ™% Same % Positive

100%



Which sectors have contributed positively to help people in this difficult time?

37%

32%

27%

22%

Retail - Food v NS 80%
Public Service Bodies |3% IEERIZN 73%
Healthcare | 4% I 58%
Semi-State Commercial 4% | 7= 52%
Retail - Forecourt 5% |~ 38%
Comms - Media 14% e 4%
Food & Beverage 8% = 36%
Infrastructure 8% | = 35%
Comms - Technology 9% " - S 35%
Energy - Retail 1% 4% 33%
Financial - Bank 13% e 8%
Sporting Bodies 15% A% 28%
Airlines & Aerospace 22% e . S
Retail - General 16% o 4% 25%
Financial - Insurance 18% 7%
Automotive 18% e - S 15%
Professional Services 16% A 15%
0% 50%

Disagree  ® Neutral

Agree

B Not Sure

100%
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CASE STUDIES
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Feidhmeannacht na Seirbhise Slainte
Health Service Executive

Reputation Pulse score improves points from

a Weak score to a Strong Pulse score of

Excellent Purpose score of

Coronavirus
COVID-19




An Garda Siochana

Ireland’s National Palice and Security Service

Reputation Pulse score improves points
from an average score to a Strong score of

Excellent Purpose score of £ covo1s

" Home Crime Prevention Advice

KEEP UNEXPECTED CALLERS OUT
(5 5o not open the door. Use the door chain. Look for 1D.

gy
Qr o

& e s oot v dsanot.




Rialtas na hEireann
Government of Ireland

Rialtas na hireann

Government of Ireland . .
say their opinion of The

P———— Irish Government has improved

‘What Should 1 D7

since the Covid-19 crisis

The Irish Government is one of the top
five most frequently mentioned when
asked which organisations have been
particularly helpful during the crisis.




Already Strong reputation Pulse score improves
+Strong reputation improves points to an
Excellent score of

AnPostin partnershi

Strong Purpose score of ook

#ImagineNation

As anation, we've been asked
to come together, by staying apart.




Elderly Shopping Hours
9-1l1am everyday.

SUPERMARKETS
AND SHOPS

feel food retailers have contributed
positively to society during the Covid-19 crisis

mention a food retailer,
especially Lidl and Tesco, when @
asked which organisations

have been particularly helpful TESCO

during the crisis
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KEY LEARNINGS




KEY LEARNINGS

STRONG SENSE OF PURPOSE GARNERS LONG TERM
PUBLIC SUPPORT

PURPOSE DRIVES REPUTATION

THOSE THAT ACTIVATE WILL BE REMEMBERED




THE

REPUTATIONS

AGENCY

ACTIONS




ACTIONS
AUDIT

understand stakeholders view

BUILD

putting purpose at the core of your strategy

ACTIVATE

what part can you play
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THANK YOU.




CONTACT US

THE REPUTATIONS AGENCY, 25 MERRION SQUARE, DUBLIN 2.
WWW.THEREPUTATIONSAGENCY.IE

NIAMH BOYLE, PAUL MCSHARRY, MARNA HARMEY,
MANAGING DIRECTOR CORPORATE DIRECTOR SENIOR CLIENT MANAGER

@ 35316618915 Mobile: +353 87 248 1476 @ -+ 35316618915 Mobile: +353 87 240 6642 ® 35316618915 Mobile: +353 86 356 5557

4 niamh@thereputationsagency.ie N paul@thereputationsagency.ie 4 marna@thereputationsagency.ie




