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Niamh Boyle - END/Summary

• To take a moment to reflect on this morning’s content, there isn’t a chief executive or business leader who doesn’t focus on 

the fundamental drivers of their organisation’s success.  But outstanding leaders also measure the intangibles that play a 

part in driving their corporate success:  trust and respect; integrity and ethics; respect for stakeholders and their 

environment.  They know the importance of reputation. 

• Understanding each of the components that build a reputation, and access to the right data and analysis means that the C-

Suite is armed with the tools to protect and build their organisations. Through reputation analysis we can predict the actions 

your stakeholders will take, and what strategies will push the needle to grow your business.  

• I want to thank you for your time this morning and most particular thank our wonderful speakers for their insights on 

Reputational Leadership. 

• Details of the report as well as a recording of today’s event will be sent you all later today and will also be available on our 

website. 

• Thank you again and enjoy the rest of your day
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