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The Ireland RepTrak® study

Global RepTrak® 2017

The largest global study of corporate reputation:
2,000 companies - 55,000 consumers - 40 countries - 25 industries

Ireland RepTrak® 2017

Field period

Data collection

Margin of error

Criteria for inclusion in
the study

4,546 unique respondents and 9,834 ratings from the general public
Demographically representative - age 18-64

11t January — 7t March 2017

20 minute online RepTrak® questionnaire with over 100 questions /company.
Based on proprietary RepTrak® model.

Ratings are statistically significant at a 95% confidence level with a margin of error
+/- 0.5

Focus on 50 companies in nine sectors:
Airlines & Aerospace, Communications, Energy, Financial — Bank, Financial —
Insurance, Food & Drink, Healthcare, Retail — Food, and Semi-State.

Key selection criteria - annual revenue, familiarity & importance amongst the general
public

Rated companies had to be “somewhat” or “very” familiar to the general public
Firms averaged 78% familiarity in 2017



The 90 companies studied in Ireland RepTrak® 2017
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The RepTrak® model explains reputation
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1. RepTrak® Puise - A s e
The emotional bond between your organisation and the i c
public, based on esteem, admiration, trust, and good ;§‘ Wel organized Innovative
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2. Dimensions
These seven rational dimensions have proven to be the
pillars of organisational reputation.

Environmentally responsible TRUST Cifers equal opportunities
Pasttive influence an society Rewards employees fairy

Supporls good causes Employee well-being &
o - : o>
3. uributes | | | . e &
The concrete and operational attributes that underpin the % Opon and transparont &

seven dimensions

Governance
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A strong reputation increases supportive behaviours and delivers positive business results

Touch Points

Direct
experience

What a company
communicates

Reputation = J=§ § Behaviour Results ‘ o

What others say




Ireland RepTrak® 2017 - Key Insights

Tracking the average Ireland RepTrak® Pulse score across all companies over eight years
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Drivers of reputation in Ireland 2017 & development

20 - —_— /\ __ Products & Senices
18 -
16 - / Citizenship
14 - —
Leadership
12 - Innovation
10 - Performance
Governance 8
2013 2014 2015 2016 2017
n= 4,998
Adj. R*= 0.665
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= THE

Appealing leader (L)

Positive influence on socie.ty (®)

6 Value for money (P&S) @
Behaves ethically (G)
Fair In the way it does business (G)

Open and transparent (G)

/—Oﬁ‘ers equal opportunities (W)
High quality (P&S)

® \Well organized (L)

° Meets customer needs (P&S)

® stands behind products (P&S)

Attribute impdrtance
Ireland

Excellent managers (L)®

Supports good causes (C)

)
Environmentally responsible (C) ® ® |nnovative (1)
Employee well-being (W)
& Adapts quickly (1)
Better results than expected (P) & Strong growth prospects (P)
_ ® ® Clear vision for its future (L)
& First to market (1)
Rewards employees fairly (W)
Profitable (P)®
54 56 58 60 62 64 66 68 70 72 74
Ireland
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Ireland RepnTrak® Pulse 2017
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RenTrak® Puise
Ireland 2017 (1/2)
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Excellent/Top Tier

RenTrak® Pulse Average,ode
I] Average/Moderate 60-69

Weak/Vulnerable

Ireland 2017 (2/2) Poor/Lowest Tier

RepTrak® Pulse
Ireland 2017
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Food & Beverage e 7222
Retail - Food e 704

Healthcare 69.2
Airlines & Aerospace 68.8
Semi-state 65.7
Energy 65.1
Communications 61.1

Financial - Insurance [ ENEE——— 59.7
Financial - Bank [ 54.5
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support for the most and least reputabhle companies in Ireland 2017

Reputation builds support...
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Willingness to buy accelerates when a company goes from an
Average reputation to a Strong reputation

Willingness to buy products %
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RenTrak® Puise 2017 - Ranked 90-26
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2016-
2016 2017 2017
26 daa 62.4 65.0
27 GSK 61.1 63.8
28 Allianz 63.9 63.1
29 Aviva 67.7 62.5 -5.3
30 Ryanair 61.2 62.3
31 Virgin Media 63.9 61.8
32  Bus Eireann 62.5 61.7
33 Tesco 61.4 61.1
34 SSE Airtricity 58.0 60.1
35 Irish Life 62.2 60.1
36 Axa 61.6 60.1
37  Three 63.6 -4.2
38  Vodafone 62.5
39  Zurich Insurance 62.6 -4.2
40  KBC Bank 60.6
41  Permanent tsh
42 Liberty Insurance -4.2
s evs
44 Sky 61.8 -7.6
45  Ulster Bank
46  Meteor 55.4
47  eir +8.3
48  AB HES
49  Bank of Ireland +4.2
50 Irish Water +3.8

All scores that differ by more than +/-3.7 for RepTrak” Pulse and by more than +/-7.3 for dimensions are significantly different at the 95% confidence level.
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RenTrak® Puise 2017 - Ranked 11-29
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All scores that differ by more than +/-3.7 for RepTrak® Pulse and by more than +/-7.3 for dimensions are significantly different at the 95% confidence level.

Glanbia
LloydsPharmacy
Apple

Coillte

Bord na Mo6na
Irish Distillers
ESB

IDA Ireland
Enterprise Ireland
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Centra
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Bord Gais Energy
Diageo
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The 10 Companies with the Best Reputations in Ireland
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RepTrak® Pulse development
Ireland
[sorted by 2017]

2016 2017

1 AnPost

Kerry Group
Bord Bia

Aldi Stores

Lidl

Google

Boots

Tourism Ireland
Aer Lingus
SuperValu
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2016-
2017

+6.1

Excellent/Top Tier 20
Strong/Robust 70-79

Average/Moderate 60-69

Weak/Vulnerable 40-59
Poor/Lowest Tier

Highest score 2017

" pOSt

79.5

Lowest score 2017

18.1
Irish Water :

Biggest climb 2017

+8.3
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The 10 Gompanies with the Best Reputations in Ireland Y
Excellent/Top Tier

Strong/Robust
Average/Moderate 60-69

Weak/Vulnerable [IIEEEIE
Poor/Lowest Tier

RepTrak®
Rank Company epira

Pulse Score
1 —=POSt 79.5
2 78.1
3 Bord Bia 78.1

Irish Food Board

4 B 77.4 esree

5 76.7
s  Google 76.

7 75.5

8 %Touris.mlreland 75.3
9 AerLingus #% 75.2
74.8
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Tne 'I“e hlggest rlsers In 2011 Excellent/Top Tier %

Strong/Robust
Average/Moderate 60-69

Weak/Vulnerable [IIEEEIE
Poor/Lowest Tier
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Products and Services
The Top 10 Companies in Ireland
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glanbi% 78.4
%
Irish Distillers 76.7
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Google

75.2
@ 73.6

Bord B 72.9
71.4
RYANAIR 69.7
sl 69.2
e
Irish Distillers 68.8
&Tourlsm Ireland 68.5

Marketing the island of Irefand

AGENCY All scores that differ by more than +/-3.7 for RepTrak® Pulse and by more than +/-7.3 for dimensions are significantly different at the 95% confidence level.
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Excellent/Top Tier
Strong/Robust 70-79

wn rknlace Average/Moderate | 60-69
0“ernance Weak/Vulnerable 40-59

Poor/Lowest Tier
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The Top 10 Companies in Ireland
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The Leaders within Citizenship
The Top 10 Companies in Ireland
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Excellent/Top Tier '
Strong/Robust 70-79 26

Average/Moderate 60-69

-
Leadership Performance

Poor/Lowest Tier
The Top 10 Companies in Ireland
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