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CSR Creates a License to Operate

CSR = the responsibility of enterprises for their impact on society.

“Enterprises should have in place a process to integrate 

social, environmental, ethical, human rights and 

consumer concerns into their business operations 

and core strategy in close collaboration with 

stakeholders.”

The European Commission’s                                                                                         

Approach to Responsible Business



Ireland’s National Plan for CSR



The RepTrak® model explains Reputation 

The RepTrak® Model
The Reputation Institute’s generic 
model for measuring reputation is 
the gold standard and has been 
utilised globally for over 15 years.

1 – RepTrak® Pulse 
The emotional bond between your 
organisation and the public, based 
on esteem, admiration, trust, and 
good feeling.

2 - Dimensions
These seven rational dimensions 
have proven to be the pillars of 
organisational reputation. 

3 - Attributes
The concrete and operational 
attributes that underpin the seven 
dimensions. 
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RepTrak® CSR Index Definition

Open & Transparent

Behaves Ethically

Fair in Way It Does Business

Positive Impact on Society

CSR RepTrak® scores reflect performance in the Citizenship, Governance and Workplace dimensions

Supports Good Causes 

Positive Societal Influence

Environmentally Responsible

Rewards Employees Fairly

Employee Well-Being

Equal Opportunities
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The Drivers of CSR are Defined by 

Ethics, Fairness, and Societal Impact

Ireland RepTrak® 2017
GOVERNANCE

Weight Score

Behaves ethically 5.9% 62.85

Is fair in the way it does business 5.5% 62.97

Is open & transparent about the way it operates 5.0% 58.68

CITIZENSHIP

Weight Score

Has a positive influence on society 6.4% 62.89

Acts responsibly to protect the environment 4.1% 60.97

Supports good causes 4.3% 63.28

WORKPLACE

Weight Score

Demonstrates concern for employee health & well-being 3.9% 61.56

Rewards employees fairly 2.8% 61.03

Equal opportunities in the workplace 3.4% 66.77
CSR Weight = 45.5%

Excellent/Top Tier 80+

Strong/Robust 70-79

Average/Moderate 60-69

Weak/Vulnerable 40-59

Poor/Lowest Tier <40



Companies with an Excellent CSR Index Engender More Support

BUY PRODUCTS

GIVE BENEFIT OF 

THE DOUBT

CSR Index
Poor (0-39)

CSR Index
Weak (40-59)

CSR Index
Average (60-69)

CSR Index
Strong (70-79)

CSR Index
Excellent (80+)
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CSR Strength Aligns with Being Genuine About What You Do and Say

Global CSR RepTrak® 2017
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Top Company in CSR across the Major Markets

Global CSR RepTrak® 2017



Global CSR top companies  - why do they have a strong CSR reputation?

Global CSR RepTrak® 2017

Rank Company 2017 CSR 

RepTrak®

1 LEGO Group 74.4

2 Microsoft 74.1

3 Google 73.9

4 The Walt Disney Company 73.5

5 BMW Group 71.5

6 Intel 71.1

7 Robert Bosch 71.0

8 Cisco Systems 71.0

9 Rolls-Royce Aerospace 70.7

10 Colgate-Palmolive 70.4

11 Barilla 70.0

Sig diff > 0.8



1. Leadership actively engaged in CSR

Google LEGO

Microsoft



2. CSR aligns with corporate brand purpose

LEGO The Walt Disney Company



3. CSR Agenda is About Action, not Just Rhetoric

Google’s values in action 

Colgate-Palmolive 
CSR action plan



4. CSR Drives Internal and External Engagement

BMW Employee Charity Event

Barilla Employee Volunteer Group

Bosch CSR initiative



5. CSR Focus on Human and Social Interest

BMW Group Social Commitment

Intel’s commitment to education and innovation

Cisco and women empowerment



LEGO: Global Leader in Corporate Social Responsibility

• LEGO tops the Global CSR list in 

2017 with a strong score of 74.4

• LEGO saw a slight increase since 

2017, while many of the CSR top 

runners saw a significant decline

• LEGO’s sustainability investments 

and partnerships rank the company 

at the top across all of the CSR 

attributes, especially when it comes 

to governance, the key CSR driver.

CSR ATTRIBUTES SCORE RANK IN 

ATTRIBUTE

Has a positive influence on society 77.7 #3

Behaves ethically 74.9 #1

Is fair in the way it does business 75.2 #1

Is open & transparent about the way it operates 73.1 #1

Acts responsibly to protect the environment 71.9 #1

Supports good causes 73.5 #1

Demonstrates concern for employees 72.9 #2

Rewards employees fairly 72.6 #2

Equal opportunities in the workplace 73.7 #2

CSR Index = 74.4

Global CSR RepTrak® 2017



Winners: Ireland CSR RepTrak® 2017



2017 Winners – The Best CSR Reputations in Ireland
Excellent/Top Tier 80+

Strong/Robust 70-79

Average/Moderate 60-69

Weak/Vulnerable 40-59

Poor/Lowest Tier <40

2017 Rank Company CSR Index

1. 77.0

2. 75.1

3. 73.9

4. 72.8

5. 72.7

6. 71.9

7. 71.1

8. 71.0

9. 70.9

10. 70.6

All CSR index scores that differ by more than +/-3.7 are significantly different at the 95% confidence level.



2017 Winners – The Best CSR Reputations in Ireland
Excellent/Top Tier 80+

Strong/Robust 70-79

Average/Moderate 60-69

Weak/Vulnerable 40-59

Poor/Lowest Tier <40

Ireland CSR RepTrak® 2017
All CSR index scores that differ by more than +/-3.7 are significantly different at the 95% confidence level.

2017 

Rank

Company CSR 

Index

1. Bord Bia (Irish Food Board) 77.0

2. Kerry Group 75.1

3. Google 73.9

4. An Post 72.8

5. Lidl 72.7

6. Coillte 71.9

7. LloydsPharmacy 71.1

8. ESB (Electricity Supply Board) 71.0

9. Glanbia 70.9

10. Tourism Ireland 70.6

2017 

Rank

Company CSR 

Index

11. Boots 70.4

12. Bord na Móna 69.7

13. SuperValu 69.5

14. Aldi Stores 68.6

15. Aer Lingus 68.2

16. Irish Distillers 66.8

17. Enterprise Ireland 66.1

18. Bord Gáis Energy 65.8

19. IDA Ireland 65.6

20. Diageo 65.2
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The Top 10 Companies in Ireland

The Leaders in Workplace, Governance and Citizenship Excellent/Top Tier 80+

Strong/Robust 70-79

Average/Moderate 60-69

Weak/Vulnerable 40-59

Poor/Lowest Tier <40

69.8

70.7

71.0

71.7

72.4

72.6

73.2

73.9

75.8

79.5

Workplace
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The Top 10 Companies in Ireland

The Leaders in Workplace, Governance and Citizenship Excellent/Top Tier 80+

Strong/Robust 70-79

Average/Moderate 60-69

Weak/Vulnerable 40-59

Poor/Lowest Tier <40

69.8

70.7

71.0

71.7

72.4

72.6

73.2

73.9

75.8

79.5

70.0

70.2

71.5

71.8

72.3

72.3

72.5

73.6

75.6

77.2

Workplace Governance
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The Top 10 Companies in Ireland

The Leaders in Workplace, Governance and Citizenship Excellent/Top Tier 80+

Strong/Robust 70-79

Average/Moderate 60-69

Weak/Vulnerable 40-59

Poor/Lowest Tier <40

69.8

70.7

71.0

71.7

72.4

72.6

73.2

73.9

75.8

79.5

70.0

70.2

71.5

71.8

72.3

72.3

72.5

73.6

75.6

77.2

70.6

71.1

72.1

72.1

72.4

73.1

73.2

74.5

76.4

77.9

Workplace Governance Citizenship



Action and communication are critical to convert neutral stakeholders

Ireland CSR RepTrak® 2017

Percentages of the Irish public who are neutral or ‘not sure’ about companies’ performance on each dimension

- Between 53% to 74% of the public are uncertain about what companies are doing in CSR

- These crucial fence-sitters may swing either positive or negative, depending on impressions 

- The CSR dimensions have some of the highest proportions of fence-sitters

53%

74%

66%

66%

64%

58%

65%



24Achieving cut-through is challenging

- The majority cannot mention anything specific the companies do to be a good corporate citizen.  

- This proportion ranges from a low of 56% to a high of 91% for companies

- Even organisations that the business community recognises as CSR leaders do not cut through 

with the general public.  

- Yet the appetite to be informed about organisations’ corporate citizenship achievements is 

apparent. 

“Many organisations make an effort to be good corporate citizens by ensuring 

that that their businesses are responsibly run, that they treat their staff well and 

act responsibly towards the communities and environment in which they operate.  

What kinds of things does ___________ do to be a good corporate citizen? ”

Ireland CSR RepTrak® 2017

“No idea, the usual CSR stuff. 

Doesn't do anything particularly 

innovative or anything that 

really makes a difference.”

“I do know that they have a 

Corporate Social Responsibility 

arm but how much that actually 

does or achieves I'm unsure.”

“I have no idea, but I would like to 

know, as I will not buy products or 

services from any company that 

does not treat it employees well.”

“I don't know anything about the charity or 

environmental efforts made by this company 

but I know their advertisement.  They should 

spread a more meaningful message.”

“I am not sure I have ever heard of good things 

about the company. I like the product and the brand 

and think they should make known more of the 

things they do to be good corporate citizens.”



Key insights – what are winning companies doing in CSR

Leadership actively engaged in CSR

CSR aligns with corporate brand purpose

CSR agenda is about action, not just about 

rhetoric 

CSR drives internal and external engagement

CSR focus on human and social interest



* Contact us

+ 353 1 661 8915, Mobile:  +353 87 248 1476

Niamh Boyle, Managing Director

niamh@thereputationsagency.ie

The Reputations Agency, 25 Merrion Square, Dublin 2.  Website: www.thereputationsagency.ie

+ 353 1 661 8915, Mobile:  +353 87 268 9532

Catherine Walsh, Head of CSR

catherine@thereputationsagency.ie

twitter.com/@RepAgencyIrl

You can also find us at:


